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Craney lIsland
wins APl award

TheFleet and Industrid Supply Cen-
ter Norfolk’s Craney Idland Fuel Ter-
minal haswon the 2001 American Pe-
troleum Institute’s Award for Excel-
lence. Theawardispresented under the
sponsorship of the American Petroleum
Institute, aninternationally recognized
petroleum trade organi zation, to recog-
nize Department of the Navy activities
that made the most significant contri-
butionsinthefield of bulk fuel opera-
tions, petroleum supply chain manage-
ment, and fleet fuel support.

“Competition for the APl awards
was extremely keen and this year’s
strong contenders made thejob of se-
lecting both awinner and arunner up
extremely difficult,” said Rear Adm.
Keth Lippert, Commander, Nava Sup-
ply Systems Command, inhismessage
announcing thewinners. “ Thisaward
cdebratesthedaily accomplishmentsof
countlessprofessionasinvolvedinthe
naval petroleum supply chainwho can
take pridein the vast amount of hard
work, dedication, and professionalism
displayed in supporting thefuel needs
of our war fightersonadaily basis” he
added.

Inanotetothefuel teamsat Craney
Island and RSO Oceana, Capt. Bill
Kowba, FISC Norfolk’scommanding
officer and the Mid-Atlantic Program
Manager for Supply/Logisticssaid, “|
amthrilled and so proud of you and the

continued on page 12
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The end of an era!

FISC photographer Bill Pointer removes the sign from his "old" photo lab. It was the
last thing to be moved when he shifted into a new space adjacent to the Public Affairs
Office. Pointer has seen many changes during more than 18 years at FISC. One thing
that never did change, until last week, was the location of FISC Photographic services
(it's most recent name). The space was previously known as the Reproduction Depart-
ment and the Visual Information Department, among others. At one time, it also con-
tained a fully operational print shop, complete with offset presses. It was the only
known work space in Building W-143 to have not changed its location since the build-
ing first opened in 1943. The space will soon be a part of the NMCI complex now under
construction.

The next deadline for inputs to the Supply Chest is Friday, June
15, for the June 22 edition. Please submit material electronically
or via diskette. Handwritten or typed material cannot be accepted.
Call the Public Affairs Office at 443-1014 if you have questions
about submitting material.




Creatlng a single enterprise Supply Team

By Sid Etherington
Executive Director, FISC Norfolk

Most of uswould agreethat great
companies, great teams, and great or-
ganizationsare great becausethey act
asONE entity. They aregreat because
they areabletodirect every dollar, ev-
ery hour, and every resource on their
mainfocus. They act asONE company,
ONE team, or ONE organization, no
matter how many people, Sites, or prod-
uctsareinvolved. They act asasingle
enterprise.

The Nava Supply Systems Com-

mand (NAV SUP) isasingle claimant
composed of 14 different activities.
Every employee of these 14 activities
isamember of theNavy Supply Team
whether weareciviliansor military. As
amatter of fact, thisNavy Supply Team
actually consists of morethan 65,000
direct personnel, including the 25,000
civilianemployeesat the 14 activities,
40,000 military supply personnd, both
activeand reserve, stationed all over,
and all contractor support personnel
workinginsupport of supply operations.
Thisisahugeteam or enterprise.

Inorder for the Navy Supply Team
toachieveitsgoal or focusof provid-
ing respond ve customer-centric support
that is fully integrated among our
claimancy commands and seamlesdy
delivered fromasingle customer inter-
action, wemust act asaSingle Enter-
prise. We must not act as 14 stand-
alone, “solely-owned and operated’
subsidiariesof amgjor corporation. We
must all rally behind and support the
common goa of theNava Supply Sys-
tem Command.

NAV SUP has been actively en-

gagedin creatingavauepropositionfor
the Navy Team and asingle brand or
logo for themembersof thisteam. The
value propositionwould, invery few
words, communicateto our customers
and our employeesour unified focus
and message. Thisstatement would be
onethat ismotivating, moving, origina
and true in describing the excellent
productsand serviceswe provide. This
unique value proposition isbeing de-
vel oped with input from our customers.
When deployed, it will have been mar-
ket tested.

Our sister systems command, the
Naval Sea System Command
(NAVSEA), has aready taken this
single enterprise approach and has
adopted asinglelogo to represent ev-
ery activity inthe NAV SEA claimancy.
Every badge, every nametag, and ev-
ery sign displaysthiscommon logo so
that all customers, as well as all
NAV SEA employees, understand when
they engage any member of the
NAV SEA team, they are getting the
strength and value of ahuge, powerful,

continued on page 11
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TheWhiteHouse, Vice President’sresidenceand Camp
David enlisted aide assignments provide an excellent op-
portunity for MessManagement Specidiststowork inchal-
lenging billetswhile gaining auniquejob experienceinthe
Washington, D.C. area.

Themen and women of the White House messhavere-
ceived numerousawardsduring their serviceincluding the
Joint Meritorious Unit Award with one oak leef cluster, the
Navy Unit Commendation and the Meritorious Unit Com-
mendationfor continuousoutstanding performancein direct
support to the President of the United States.

Interested M ess Specialists should contact their local
Navy Food Management Teams and/or local Command

White House, Vice President’s

f[‘Sﬂ Residence and Camp David
Enlisted Aide Assignments

Career Counselor’sOfficeto arrangeaninterview. These
assignmentsrequire atop secret, single scope background
investigation regardlessof presently held clearance.

If youwould like additional information regarding this
outstanding assignment, please contact M SCM (SW/AW)
Powell, CMC, and White House Messat DSN 284-2000,
extension 7-1219 or commercial (202) 757-1219.
| encourage Mess Management Specialiststo apply for this
unique opportunity. In addition, Supply Corpsofficersare
encouraged to ass st in communicating theWhiteHouse as-
signment to Mess Specidists.

K.W. LIPPERT
Rear Admiral, SC, USN

Gordon England Confirmed as 72nd Secretary of the Navy

The Honorable Gordon R. England (right)
is sworn in by Mr. David O. Cooke, Director
of Administration and Management for
Office of the Secretary of Defense. Mr. En-
gland was administered the oath of office
as the 72nd Secretary of the Navy at a cer-
emony in the Secretary’s office in the Pen-
tagon.

Mr. Gordon R. England officially
becamethe 72nd Secretary of theNavy
May 24 after hetook the oath of office
in the Pentagon following his Senate
confirmation. Nominated by President
Bush, Mr. England bringsmorethan 30
years of experienceasaleader inthe
defenseand technology indudtriesto his
new dutiesas|eader of the Navy/Ma-

rine Corps Team.

Prior to hisnomination assecretary
of the Navy, Mr. England served as
executive vice president of General
Dynamicssince 1997.

Mr. England outlined four key areas
that hewould addressas Navy secre-
tary.

“My agendaisto substantially im-
proveour combat capability, enrichthe
livesof our people, swiftly incorporate
technol ogy acrossour total operation,
and dramatically improveour business
practices,” Mr. England said in hear-
ings beforethe Senate Armed Service
Committee chaired by Sen. John
Warner of Virginia, himself aformer
Navy secretary.

“Each of thesegodsisinterrelated,
soimplementation will be systematic
rather than piecemed. Theseeffortswill
bedifficult and chalenging and thesup-
port of thiscommitteewill beessentid,”
Mr. England continued.

Inhisopening remarks, Mr. England
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expressed hisgppreciaiontothepres-
dent and to Secretary of Defense
Donald H. Rumsfeld for the opportu-
nity to servethenationandits Sailors
and Marines. He stated hisfull support
for theeffort that the president and sec-
retary of defense have embarked upon
to buildamilitary morerelevant tothe
threats and opportunities of the 21st
Century.

Mr. England began hisbusinessca-
reer as an engineer, working on the
Gemini Space Program that paved the
way for the manned flight to themoon
inthe 1960sand * 70s.

During his career, Mr. England
served aspresident of General Dynam-
icsaircraft divisonin Fort Worthand
aspresident of Genera Dynamicsland
systemsdivision. In 1993, L ockheed
Martin purchased theaircraft division
from General Dynamicsand Mr. En-
gland continued to serve as president
until 1995,



DoD Testing Household Goods Shipment Program

By Rudi Wliams
American Forces Press Service

Uprooting afamily and movingis
oneof thosechdlenginglifetrangtions
that causes emotional strain, drains
one's energy and creates all kinds of
highsandlows.

Initsquestto easethepain, DoD is
testing the Full Service Move Project
at 23 military installations acrossthe
country. It'sal about improving the
quality of lifeof servicemembersand
their familiesby findingwaystoimprove
household goodsshipmentsand tomini-
mizestress, DoD officialssaid.

“I think thisprogramisgoingtodo
alot of good for our service members
andtheir families,” said project man-
ager CullenHutchinson. “Movingisvery
stressful. I’ ve seen Situationsthat bring
tearsto my eyeswhen| talk about how
some service members have been
treated during their move.

“We retheindustry’slargest cus-
tomer and weshould get ahigh-quality
move. We should be treated as their
very best customer,” Hutchinson noted.
“Our relationshipwith industry used to
bevery adversarial, but | think we' ve
developed avery good relationshipin
thelast coupleof years. We veworked
together and | think they’ rewilling to
work with usto get that level of ser-
vice. Butit will not beeasy or cheap.”

DoD and the rest of government
used to vie for the cheapest bids for
services, but that has changed over the
years, Hutchinsonsaid. “ Costisnot our
only consideration. Now, wetalk ‘ best
value,’” he said. That means perfor-
mance counts.

TheMilitary Traffic Management
Command moves morethan 613,000
shipmentseach year at acost of about
$1.7 billion. But it does so using a40-

something-year-old processthat’ sbur-
dened by excessive regulation, poor
performance and complicated, time-
consuming processes, Hutchinsonsaid.

Nearly 35 percent of shipmentssuf-
fer loss or damage at a cost of about
$100 million. Only $60 millionisre-
couped. DoD’s Full Service Move
Project isapartnership of the office of
the secretary of defense, the military
services, U.S. Coast Guard, U.S.
Trangportation Command, Army Com-
munication and Electronics Command
Acquisition Center and the household
goodsmoving, freight forwarding and
rel ocation management industries.

FSMPincorporatesmany of theles-
sonslearned from two other tests, the
ongoing Military Traffic Management
Command’ s Re-engineered Personal
Property Program and the recently
ended Navy ServiceMember Arranged
Move, or SAM.

The DoD project also adapted the
lessons of atwo-year test at Hunter
Army Airfield, Ga,, that ended in Janu-
ary when FSM P absorbed it. The Geor-
giatest moved morethan 3,500 ship-
ments, including dl outbound movesof
household goodsfrom Hunter toworld-
widedestinations.

Inthe Hunter personal property pi-
lot, one company, Cendant Mobility
Corp., wasresponsiblefor all aspects
of the move. The company offered a
toll-free telephone contact, in-transit
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visibility, full replacement value cover-
age, direct claims settlement by the
move manager and on-time perfor-
manceprovisons.

“We' veincorporated much of that
into the Full Service Move Project,”
Hutchinsonsaid.

Thereason for thevariouspilotsis
toalow DaD to test different ways of
handling household goodsand reloca
tion servicesto see which is best for
everyone. Integrating best commercia
practicesisoneof themain objectives
of dl thepilots, Hutchinson said.

TheU.S. Trangportation Command
istasked with reviewing and analyzing
thethreepilot programs. Upon comple-
tion of theanalysi s, the command and
themilitary serviceswill coordinaterec-
ommendationsto the secretary of de-
fense on actions needed to improve
DoD persona property moves.

Hutchinson said FSMP launched
Jan. 8at Minot Air ForceBase, N.D.,
andwill impact only asmall portion of
the DoD population — about 45,000
shipments, or eight percent of theDoD
moving volume. Theother 22 Sitesthat
have since been added arein the Wash-
ington Nationa Capital Region, includ-
ing the U.S. Naval Academy in An-
napolis, Md.; and al DoD locationsin
Georgia except Warner-Robins Air
ForceBase. All themilitary services,
including the Coast Guard, arerepre-
sented.

The project handles al outbound
shipmentsfromthe 23 sites. “Wehave
a few exceptions to our program,”
Hutchinson noted. “Wedon’t do non-
permanent storage, local moves or
movesto certain areasoversess.”

FSMP provides service members
with asingle point of contact through-

See HHG Page 5
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out their move. That manager assessesthe customer’ shouse-
hold goods needs and coordinates and arrangesthosere-
quirementswith amover. Themove manager assistsinthe
claimsprocessif property isdamaged or missing.

Other key featuresof the project include:

- Full replacement val ue protection rather than depreci-
ated value for lost or damaged household goods up to a
maximum of $75,000;

- Claim settled and check in hand within 45 days;

- Quick claimssettlement option for claimsunder $500;

- Direct clamsprocessing;

- Guaranteed arrival within atwo-hour window for pack-
ing, pickupand ddlivery;

- Binding estimatesfor excess costs,

- A toll-freetelephone number to contact move manag-

- Voluntary, optional relocation services, such asrefer-
ralsfor homesdlling and buying; and

- Carriers are selected by aprocess emphasizing best
valuerather than lowest cost.

TheMTMC pilot program moves half of all outbound
shipmentsfrom the Carolinasand Florida. “ They, too, have
someexceptions,” Hutchinson noted. “ They don’t do non-
permanent storage, local movesand don’t handlecivilian
moves”

Saying the pricetag proved too high, the Navy recently
pulled the plug onits SAM test. A kind of do-it-yourself
move, it allowed Sailorsto select their mover from alist
provided by their transportation office. SAM wasavailable
inNorfolk, Va.; Groton, Conn.; Puget Sound-Whidbey |s-
land, Wash.; and San Diego to anywhere elsein the conti-

ers,

By Rudi Williams
American Forces Press Service

TheMilitary Traffic Management
Command'sdetailed and easy-to-read
Web pageshel p servicemembers, mov-
ersand transportation personnel find
up-to-dateinformeation about theworld
of persona property shipments.

The Web site address is
www.mtmec.army.mil/. Originaly estab-
lishedin 1996, it providesessentid in-
formation about moving everythingfrom
household goodsto privately owned
vehicles, boats, mobile homesand pets.
Every day, upto 500 servicemembers,
civilianemployeesand their dependents,
military travel officesand moving com-
paniesaround theworld tap thesite.

Hank Spieler, chief of MTMC's
domegticandinternationd rates, saidthe
household goods shipment systemisn’t
sophisticated enoughto tracetheloca
tion of household goods. However, ser-
vice members can find the location of
their belongingsby cdlingthecarrier.

“Sincethisisatotally new format
and an automated system, we'll make
periodic changesand enhancements,”
Spieler noted. “If anyone experiences

nental United States.

WWW.Huh?: MTMC Web Site Leads to Wealth of Moving Information

any problemswiththenew system, they
should send a message to the e-mail
addressontheWeb site.

“Thetransportation and movement
of household goodsand POVsisvery
important to servicemembersand their
families, but soiscommunications,” he
said. “By having this new sitewe're
meaking communicationsavailabletoev-
erybody — the service member, civil-
ian employees, trangportation offices
andthecarriers.”

Much of thesite content istechnical
— references and policy for moving
contractorsand transportation offices.
However, Spieler said, the Web site
linksto otherswhereall userscan get
forms, information fromfinanceand the
per diem officefor every branch of the
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services, including the Coast Guard.

Thenew stehasninelistings— lat-
est updates, domestic advisory, inter-
national advisory, personal property,
carrier approval, nontemporary stor-
age, privatdly owned vehicles, persond
property shipments information and
persond property consignment instruc-
tionguide.

The27-page“It'sYour Move' pam-
phletisaservicemember’srelocation
almanac of rules, checklists, instruc-
tions, allowancesand more. It can be
viewed and downl oaded while navigat-
ing the MTMC site or directly at
www.usapa.army.mil/pdffiles/
p55_2.pdf.

Aninformative, downloadable 43-
page pamphlet titled “ Shipping Your
POV” isavailablewnhilenavigating the
MTMC Web site or directly at
www.mtmc.army.mil/property/POV/
POVPAM.PDF. TheMTMC sitelinks
to the POV tracking system, but the
direct jump  address is
www.whereismypov.comV. You haveto
key inyour ordersnumber, Social Se-
curity number and last nameto access
thetracking system.



FISC Norfolk employees attending graduate school on site

WEe' re bombarded with opportuni-
tiesthat seemtoo good to betrue, and,
all too often wediscover that they are,
soit’srareto comeacrossonethat is
truly the opportunity that we' ve been
waiting for. Seven FISC Norfolk De-
tachment employeeshavebeen ableto
takeadvantage of thechancetoget their
mastersdegree by attending most of the
classes during work hours at their
worksite. How can you turn downthat
kind of offer? The Nava Postgraduate
School (NPS) through the sponsorship
of the Director, Acquisition Career
Management isproviding thiswonder-
ful opportunity.

NPS is an academic institution
whose emphasis is on study and re-
search programsrelevant totheNavy's
interests, aswell asto theinterests of
other branches in the Department of
Defense. Theprogramsaredesignedto
accommodate the uniquerequirements
of themilitary. NPSoffersclasses|ead-
ing to advanced degreesin avariety of
fields. The School is located in
Monterey, California, on the Pacific
Ocean south of San Francisco. Nearly
1,500 students attend NPS. The stu-
dent body consistsof officersfromthe
fiveU.S. uniformed services, officers
from approximately 30 other countries
andasmal number of civilianemploy-
ees. Inadditionto theresident students,
NPShasrecently instituted aDistance
Learning Masters Degree Programin
the Program M anagement and the Con-
tract Management disciplines. They are
currently conducting six programsthat
areindifferent stages of completion,
threeof which arein Program Manage-
ment and three in Contract Manage-
ment. At thistime, there are about 90
sudentsenrolledinthesedistancelearn-
ing opportunities.

The Philadelphia Detachment is

Sponsoring Six studentsinthe program:
Ken Bullock, Leanne Hanger, Dan
O’ Sullivan, Paul Russial, Joe Tierney,
and ClareZebrowski. TheWashington
Detachment is sponsoring Carla
Backus. In addition to these students,
there are also 10 other studentsfrom
various Navy officesin Washington,
D.C.whoareparticipatingat the “sSs-
ter gte” dongwith Carla. They are get-
ting their Masters of Sciencein Con-
tract Management (MSCM). Thecur-
riculumfocuseson problem-solvingand
decison-making withintheacquisition
environment utilizing casestudies, team-
ing exercises, hands-on applications,
active participation and other similar
activities. Lectureand laboratory tasks
requiretheapplication of critical think-
ingto problem-solvingwithinactud Stu-
ations. Thecurriculumisdesignedto
providecivilianswith the knowledge,
skillsand abilitiesto manageand lead
effectively in hardware systemsbuying
offices, fid contracting offices, contract
administration officesand contracting
policy offices.

This program lasts for 9 quarters
withthefina quarter conductedinres-
denceat Monterey. Theother quarters
areconducted on-site, primarily during
work hours, using VTC capabilitiesto
link up with the professorsat NPSfor
instruction. NPS conductsoneor two
VTC coursesaquarter and requiresa
thesisto be submitted during thefinal
quarter.

Inorder to be accepted into the pro-
gram the candidates had to have a
bachelor’ sdegree (grade point average
2.20 or higher); management account-
ing course, management principles
course; DAWIA Level |1 Certifiedin
contracting career field. Thereaso had
to be command sponsorship sincethe
studentswould not be successful with-
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out the support of their command dur-
ing thisprogram. The benefitsto those
participatinginthisprogram, asdefrom
earning amastersdegreefromahighly
regarded academicinstitution, arethe
satisfaction of the DAWIA requirement
for 24 semester hoursof Businesssub-
jects, the achievement of aLevel 1l
contracting certification for mandatory
courses, and thefulfillment of thean-
nua requirement for 40 hrsof Continu-
ousL earning per year.

NPSisnot stopping at Philadelphia
and Washington, D.C. Thereareother
sitesbeing considered for future pro-
grams, with the next one being planned
for an October 1, 2001 start date. Keep
your eyes and ears open so that when
NPS comesknocking, you can answer
thecall prepared!

NOTE: Materid for thisarticlewas
taken fromthe NPSwebsite. For ad-
ditiona information, please accessthe
websitefor NPS at www.nps.navy.mil.

DoD Launches New Joint
Service Ad Campaign

By Gerry J. Gilmore
American Forces Press Service

Since January, People, Ebony,
Time, Sportslllustrated and other
national magazines have been car-
rying colorful recruiting poster ads
depicting membersfrom different
sarvicebrancheswiththeir families.

The print adsrepresent thefirst
phaseof DoD’snewjoint servicead-
vertising campaign, which seeksto
reach Americanfamilieswhomay in-
fluencetheir childrentojoin one of
the armed services, said AnitaR.
Lancaster, assistant director for pro-
grams at the Defense Manpower
DataCenter inRosslyn, Va.

continued on page 7




Recruiting from page 6

Shesadthenew recruiting campaign
is based on data from a 1999 survey
that reviewed DoD’ sadvertising and
market research programsunder former
Defense Secretary William S. Cohen.
She said DoD has used joint service
recruiting ad campaignssincethe start
of thedl-volunteer military in 1973.

“We' veused joint ad programsfor
efficiencies. If youwant to buy ahigh
school student mailing list, you only
want to do that once,” Lancaster said.
“Wed so havejoint ad programsinthe
private sector and within the govern-
ment toformacorporateumbrellaover
(individud) brand advertisng.”

Corporationsliketo haveageneral
image, shesaid, adding that DoD’scor-
porate messageyearsagowas“Army,

Navy, Air Force, Marines:
It'sA Great Placeto Start.”

Thefirst phase of thead
campaign uses a separate
color poster for each of the
fivemilitary services—fea
turing model sdepicting ser-
vicemembersandther fami-
lies, Lancagter sad. Induly or
August, she added, new
posterswill featurerea sol-
diersperformingtheir jobs.

The posters display a
Web site, todayamilitary.com,
which parentscan useto ac-
cessmoreinformation about
military jobsand careersfor
their children, toinclude op-
portunities in the reserve
components.

TRICARE works hard to beef up customer service

By Sgt. 1st Class Kathleen T. Rhem, USA
American Forces Press Service

In December 1999, TRICARE wasfacing 30,535 claims
still unpaid after 60 days. By March 2001, the grand total
rode at four — a99.99 percent drop.

“Our feedback from senior lineand enlisted leadershipis
that the field is reporting far, far fewer problems with
TRICARE,” said Air Force Cal. Frank Cumberland. “Mili-
tary community town hall meetings used to be all about
TRICARE, but now people are more concerned with other
quality of lifeissues. TRICARE isseen asaprogram that
peoplelike— especially asthey have more experienceus-
ingit.”

Cumberlandisdirector of communicationsand customer
servicefor the TRICARE Management Activity here. He
saidimprovementsin clamsprocessingisjust oneexample
of TRICARE'scommitment to customer service.

“Wetry to benchmark what we' redoing onthe customer
servicesdewithwhat’sgoing oninindustry,” Cumberland
said. Compared with civilian health maintenance organiza-
tiongatistics, TRICARE fareswall.

The American Medical Association Newsreportedin
theNov. 6, 2000, issuethat “ 38 percent of physician prac-
ticesreported that it takes, on average, morethan 45 days

torecelve payment” onaclam. The same publication had
reported in March 2000 that uncontested claimstook insur-
ersan average of 69 daysto pay.

TRICARE's average turnaround now is 12 days,
Cumberland said.

Thekick-off of the TRICARE Senior Pharmacy Pro-
gram April 1was* maybethebiggest test ever fromacus-
tomer-service standpoint,” hesaid. Theprogram added 1.5
million new beneficiariestothe TRICARE system overnight
and, by al accounts, went off without ahitch.

Thedtart of the new program wasa so ahuge communi-
cationssuccess, Cumberland said. “ Thecommunicationsstaff
had towork hard ahead of time so people knew what to do
ontheday the program began,” hesaid.

Officials hoperecent improvementsto the TRICARE
benefit, suchas TRICARE for Life, the Senior Pharmacy
Program, TRICARE Prime Remotefor Family Members
and dimination of co-paymentsfor active-duty family mem-
bers, will haveapositiveimpact onretention aswell.

“ Asindividualssit around the kitchen table and debate
the prosand consof going or staying inthemilitary, wewant
them to factor TRICARE in,” Cumberland said. “The
changesthat have happened in the past year areassignifi-
cant abenefit enhancement asanything | haveever seenin
themilitary.”
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Important—Data Sheet Announcement

by Sid Etherington
FISC Executive Director

Asmany of you are aware wewill
be implementing the NE regional
Household Goods MEO on 1 Octo-
ber. Inadditiontothat wewill beimple-
mentinganew organizationinthe Ocean
Termind divisoninorder toaccommo-
date FY02 permanent changes in
workload. These organizational
changeswill beaccomplished through
the RIF process whichwewill beex-
ecuting over the next several months.
We have been through this process be-

foreandthefirg stepistorequest from
the HRSE-E datasheetsfor thegrades
affected. Shortly, thesedatasheetswill
be coming out. Asyou recall thisthe
opportunity for employeesto verify and
modify if necessary afew vital datael-
ementsintheir file, appraisas, educa
tion, training, veterans preference, etc.
Thiswill beanother largeeffort because
the grades affected are for FISC
Hampton Roads, all GS-10 and be-
low (353 employees), all WS-11 and
bel ow (19 employees), al WL-10and
below (14 employees) and all WG-12
and below (197 employees). For FISC

Philadelphiaitisal GS-08 and below
(24 employees) and all WG-08 and
below (3 employees). Thesenumbers
should bevery closeto theactual num-
bers, | quotethem so youwill realize
that thisaffectsquiteafew people. We
aredsointheprocessof requesting SIP/
VERA authority and whenreceived |
will notify each of you asto the grade/
seriesof theofferingsand thetimeline, -
but that toowill be coming aong shortly
sincethegoal isto stand up both these
new organizationson 1 October. If you
haveany questionspleaselet meknow,
| will keepyouinformed.

Hurricane season is here - know the conditions

The six-month hurricane season opened June 1 and will
continuethru November 30 with forecasters predicting a
dightly busier than normal season. Hurricanesand tropical
cyclonesposeaseriousthreat to personnel, shipsandin-

gdlations.

of 35knotsor greater are possiblewithin 72 hours.
B Tropicd CycloneCondition 1 -Destructivewinds
associated with atropicd system arepossiblewithin48hours.
B Tropica CycloneCondition Il -Destructivewinds

associated with atropical system are anticipated within 24
Therearefivehurricane/tropical cyclonecategoriesand  hours.
conditions. Thefollowing isabreakdown of

Tropica CycloneCondition| —De-

eech:

B Category 1-Windsof 64 to 82 knots
—storm surge 4 -5 feet above normal.

B Category 2-Windsof 83to 95 knots
—storm surge 6 — 8 feet above normal.

B Category 3 —Winds of 96 to 113
knots— storm surge 9 — 12 feet above nor-
md.

B Category 4 -Winds of 114 to 135
knots—storm surge 13— 18 feet above nor-

dructivewindsassociated with atropicd sys-
tem are anticipated within 12 hours.
Westher advisoriesareissued periodicaly
by the Naval Atlantic Meteorology and
Oceanography Center Norfolk. Commander,
Navy Region, Mid Atlantic(COMNAVREG
MIDLANT), setsconditionswhen adviso-
riesindicate apossiblethreat to naval facili-
ties. Once COMNAVREG MIDLANT sets
Condition 11, the commanding officers of

mél

FISC and DDNV havediscretionary authority to suspend

B Category 5-Windsabove 135 knots—stormsurge  operationsand release non-essentia (BRAV O) personnel.

morethan 18 feet abovenormal.

Now isthetimeto preparefor hurricane/tropical cyclone

B Tropicd CycloneConditionV —Sustainedwindsof  conditions. Hurricane preparationinformationwill be pro-

35 knotsor greater are possiblewithin 96 hours.

vided in the next edition of the Supply Chest.

B Tropica Cyclone Condition 1V —Sustained winds

underway replenishment ships

This Day in Naval History

June 15 - 1963 - Launching of combat store ship, Mars (AFS-1), first of new class of
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eBusiness Corner

Refining the mission and vision

of the ePMO

helast eight weekshave provento beareward
ing challenge for the FISC Norfolk eBusiness

Team. Consultantsfrom American Management
Systems (AMYS) assisted in the devel opment, and refining
the mission and vision of the eBusiness Program Manage-
ment Office (ePM O), and established aformidable program
to manage eBusiness projects.

TheePMO’'smissonistowork in partnershipwith FISC
departments, detachments, customers, and other stakehol d-
ers to facilitate the collective success of the eBusiness
projects. Itsvisionisto bearecognized |eader and innova
tor in program management and eBusiness practices, pro-
viding technol ogica solutionsand worl d-classsupport to our
customers.

During weekly workshops conducted at FI SC Norfolk
theePM O team identified thefunctions, and therolesand
responsibilities of theePM O and its staff whichwill bere-
quiredto effectively run aneBusinessprogram. They devel -
oped templ ates, processes, and toolsfor managersto track
eBusiness project tasks, and collect and analyze metric data
for status reporting at both Command and Headquarters
levels. They devel oped toolsto mathematically prioritize

\
eBusiness initia- vtjv
tives, and aprocess
to assist project
managersinidentifying risks, and mitigating risks.

The creation of an eBusiness program in today’s fast
changing busi nessenvironment isinextricably linked to the
management of change. Inaddition, theteam outlined astrat-
egy toass st in building acceptance, communicating thefunc-
tionsand tools, and understanding Change M anagement.
Ebusinessinitiativeswill introducevarying degreesof change
for FISC Norfolk’sprocesses, technologies, and organiza-
tion. Asaninformation broker, theePM O officewill take
theleadin educating and training FI SC Norfolk’ sworkforce
oneBusiness.

The past eight weekswere where both productive and
educational. TheePM O teamislooking forward to their
newly defined rolein serving FISC Norfolk stakeholders,
and tackling themany challengesthat lieahead.

For moreinformation on what theePM O team candoto
assist you please contact them on the web via email at
ebusiness _office@nor.fisc.navy.mil, or cal (757) 443-1843/
1874. DSN 646-1843/1874.

This year’s FISC~DDNV Mullticultural Picnic is
right around the corner. Thursday, June 14, [1:30-
4:30, at Seal Park, Naval Amphibious
Base Little Creek is where it all will hap-
pen.

The picnic is open to all FISC and
DDNV employees and contractors. Bus
transportation will be provided from
FISC, so you won't have to worry about
the drive or parking at Little Creek.

The theme of this year’s picnic is
Who are you? A journey from shore
to shore. There will be entertainment
and exhibits representing a variety of
cultures, including Hispanic, African-
American, Native American and Asian-
Pacific.

Other entertainment will be featured

Don't Miss The FISC/DDNV Multicultural Picnic

as well, including a dunk tank. For just $2.00, you
can take your three best shots at your favorite tar-
get.

There will also be giveaways galore,
featuring two 19-inch color televisions,
a home entertainment mini-music sys-
tem, Kings Dominion tickets, and many
more.

Tickets cost just $5.00 each, includ-
ing three chances at the giveawauys.
You can purchase additional chances
atthree for a dollar. Tickets are available
in the cafeteria mall area from [1:30-

1:30. You may also purchase tickets
from Multicultural Committee members.

The menu will include fried chicken,
BBQ ribs, lumpia, pancit, hot dogs,
hamburgers and all the trimmings.
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Rumsfeld Review Takes Advantage of Unique Moment in History

By Jim Garamone
American Forces Press Service

The United Statesmust take advan-
tage of thismoment in history to exam-
inethe state of theworld and to review
its defenses, said Defense Secretary
DonadH. Rumsfeld.

Rumsfeld, during aninterview with
American ForcesInformation Service,
said the strategic review heisconduct-
ing hasno preconcelved notionsand that
any new strategy will bebased onfacts.

Rumsfeld said thereview may or may
not changethe National Security Strat-
egy of the United States. Last amended
in 1995, thedocument isthe blueprint for
defending Americaand Americaninter-
ests.

“When (President Bush) said he
wanted areview hedidn’t say hewanted
anew srategy,” Rumsfeld said. “Hesad
he wanted areview, and that’'s what's
happening. We have been engaged with
themilitary and civiliansidein review-
ing ... the nature of the world, our cir-
cumstance in that world and the kinds
of capabilitiesthat we' regoing to need.
Whether that will result in anew strat-
egy or not depends on what comes out
of that process.”

He said any changesto the National
Security Strategy would have an enor-
mousimpact and thereforewould have
to be carefully considered and donein
conjunction with many government
agenciesand the Congress. For the past
decade, for instance, the basis for the
U.S. military’ssizeisarequirement to
be ableto fight and win two nearly si-
multaneous mgjor regional conflicts.

“Anawful lot haschangedinthein-
tervening period,” Rumsfeld said. “Will
we change that? | don’t know. We're
looking at those kinds of things now. It
will bethought through very carefully and
become part of the Quadrennia Defense
Review. It would go through extensive

interaction with Congress.”

Rumsfeld sees some correl ation be-
tween the turn of the 20th century and
today. Thosein power at theturn of the
20th century thought they had seenthe
end of war. They said theworld wastoo
interconnected, tooliberd, too pacifist to
contemplatewar.

“Thosewho were complacent at the
turn of the 20th century were wrong,”
he said. “They weren’'t wrong alittle,
they werewrong alot, and millions of
peopledied.

“Whenyouget upinthemorningina
country that’s at peace and you'reable
towalk out thedoor and not havetolook
totheleft or look to theright and seeif
someon€e' sgoing to machinegun you or
throw a grenade, you get used to that.
You begin to feel that’s the nature of
thingsthat’stheway it'sgoing to be, and
we can relax and we can enjoy ourselves
and not be concerned about threats to
our freedom or threatsto our lives.”

But that would beamistake, hesaid,
because history demands constant vigi-
lance. “But thereisadifferencetoday,”
Rumsfeld said. “The difference is the
wegponsarevastly morepowerful, more
deadly and more lethal. The reach of
thoseweaponsisvastly greater.”

At thebeginning of the 20th century,
peopleworried about neighboring coun-
tries. With the reach of modern weap-
ons, al peopleshould beworried, hesaid.
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“Therefore, the penalty for beingwrong
isenormous,” Rumsfeld said. “What we
need to do asacountry isrecognizethat
and to recognizethedifficulty of seeing
thefuture.”

He said that when Vice President
Dick Cheney went through his confir-
mation hearingsto be defense secretary
in 1989, “ not asingle senator asked him
about Irag. The word never came up.
And ayear later, we' reat war with Irag
inthe Persian Gulf.

“1t made mewonder what name of a
country or what word for amilitary ca-
pability wasn't mentioned during my con-
firmation hearingsfour monthsago that
within ayear could come up and domi-
nateour lives.

“(Thisis) the kind of thing that has
happened every five- or 10-year period
inmy lifetime,” he said. “The Shah of
Iran was the regiona power that we
were helping and supporting and work-
ing closely with (inthe 1970s). A year
|ater, the Ayatollah wasthereand (Iran)
was the center of anti-Western, anti-
American hodtility intheworld.”

Theseviolent swingsare breathtak-
ing, hesaid, but, “1f you think about it,
the United Statesof America, for avery
modest amount of money — something
like 3 or 3.5 percent of our gross na-
tional product — can haveaninsurance
policy (themilitary) that will enable our
country tolivein apeaceful and stable
world.

“If wefail to providethat margin of
safety, if wesay, ‘Well, we don’t want
to spend 3.5 percent or 3.2 percent (on
themilitary), wewant to spend 2.5 per-
cent of our grossnational product,” and
we' re wrong, the penalty isjust enor-
mous.

“Thecostinhumanlifeto bewrong,
thecostin hundredsof billionsof dollars
to bewrong — that’snot amistakewe
want to make.”



Navy Launches New
Navy Cash System

For U.S. Navy sailors
and Marines, managing
persona financeswill now
be smooth sailing thanksto
Navy Cash, anew financid
system introduced by the
Naval Supply Systems

Command (NAV SUP) and devel oped
by The Chase Manhattan Bank.

Thenew system enablessallorsand
Marinesto buy virtudly anything they
need on or off ship without carrying
cash and to access checking and sav-
ings accounts at ATMs around the
world.

The Navy Cash card uses a com-
puter chip to storevaluefor purchases
at sea (e-purse) and amagnetic strip
for debit purchasesand ATM account
access. Sallorsand Marinescan usethe
e-pursefeatureto buy itemsat point-
of-sdeterminasintheon-board store,
post office, morale-welfareand recre-
ation wardroomsand other retail loca-
tions, including vending and gamema-
chines- without the need to carry cash.
Thedebit feature can be used to with-
draw cash at morethan 529,000 ATMs
or to make purchases wherever
MasterCard isaccepted.

Navy Cash dsoprovideselectronic
accessto personal checking and sav-
ings accounts ashore, regardless of
where banks or credit unions are lo-
cated. Saillorsand Marinescan trans-
fer fundsto and fromtheir Navy Cash
accounts, e-purse and personal bank
accounts as needed and can have pay
deposited directly into these accounts.
Navy Cash providesthesefinancid ser-
vicestosailors, 24 hoursaday, 7 days
aweek.

TheNavy Cash systemiscurrently
being piloted with 170 crewmembers
of theUSSRENTZ.

Enterprise from page 2

focused organization, dedicated to pro-
viding their customersexcellent prod-
uctsand services. ThisisNAVSUP's
goal. Wewill very soon beintroduced
to our common|logo and va ue proposi-
tion. Along with the logo and value
proposition, wewill createanew style
guide, communication plan and perfor-
mance metricsto ensurewe have* got-
tenitright.”

ThisSingle Enterpriseapproachwill
strengthen our ability to focus on our
mainthing, - providing Navy, Marine
Corps, and dliedforcesquality supplies

and services. It will providethemecha
nismfor theNavy Supply Teamtomore
effectively and efficiently providethese
productsand services. Sothenext time
you see the NikeO logo the “ swoosh”
andtheir vauepropostion, “ Just Dolt,”
just think, soon we will have our
NAV SUP logo and slogan that will
identify and unify the Navy Supply
Team as the customer’s choice for
value products and services. The sus-
penseiskilling me, but we should know
the results of the research in August,
so the wait will soon be over and we
begintoliveand wear it proudly.

By Gina R. Napoli
Civilian Workforce Planning Office

Congratulationsto NAV SUPfor
winning thisyear’s Department of
Navy (DoN) Nathaniel Stinson
Award for Equal Employment Op-
portunity!

NAV SUP hasdemonstrated ex-
ceptiona commitmentincreatingand
supporting EEO goals and objec-
tives. Thishasfurthered the cause
of diversity throughout the
NAV SUPclamancy.

CWPO boastshaving onitsstaff
NAV SUP's Deputy EEO Officer,
Crystd Kerns. The CWPO actively
supports EEO efforts, constantly
pursuing strategies that serve to
heighten workplacediversity andto
mirror theworkforceof thenext gen-
eration.

Currently, EEOisfocusingonre-
cruiting HigpanicsinNAVSUPR His-
panics are underrepresented inthe
DoN workforce. Kernshasbeenfa-
cilitating thismisson by building re-
lationships with major Hispanic
groupsat thenationd, regiond, Sate,

andlocal levels. Groupsincludethe

NAVSUP wins Stinson Award

PA Governor’sCouncil on Latino
Affairs, aregional EEO Council,
DoN Advisory Council on Hispanic
Employment (ACHE), NAVSUP's
Ad Hoc Hispanic Committee, as
well asother Higoanic organizations.
Kernsaso helpedto establishalo-
cak IMAGE Chapter in
Mechanicsburg. National IMAGE,
Inc.isanationa Hispanic organiza
tion concerned with employment,
education, and civil rights.

Additionally, Kerns recom-
mended strategies to address the
under-representation of Higpanicsin
the NAV SUP claimancy. The
NAV SUP ED approved the 12
strategies, along with afollow-up
and reporting systemto ensure ac-
tivitiesareincorporating them.

“This Award would not have
been possiblewithout the commit-
ment of Admiral Lippert and Mr.
Glasco. They truly understand the
needfor diversity inour workforce,
both now and in the future.
NAVSUP must have a diverse
workforce to be the employer of
choice”
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K Bravo Zulukl

i

Cmdr. Stuart S. Jones receives his new shoulder boards at his re- Cmdr. Stuart S. Jones reaffirms his oath of appointment on the
cent promotion ceremony. Attaching his new boards were his occasion of his promotion to his present rank. The oath was ad-
mother Janice (left) and his wife Cheryl (right). Cmdr. Jones is the ministered by his father, retired Capt. Keith "Casey" Jones. Cmdr.
Regional Supply Officer for Naval Station Norfolk. Jones is the Regional Supply Officer for Naval Station Norfolk.

i .
Cmdr. Nick Mato, former FISC PWC Liaison Officer, receives the Cmdr. R. L. Wilson, Regional Supply Officer, Naval Air Station
Meritorious Service Medal from FISC Commanding Officer Capt. Oceana, receives the Meritorius Service Medal from FISC Execu-
Bill Kowba. tive Officer Capt. Bob Howard.

API from page 1

fudiegtaffsof RSO Oceana, FISC Norfolk, and
our partner Trajen Corporation. Your superb
teamwork and driveto excel have brought grest
credit to yourselves and the people you lead.
Thisisatremendoushonor for you and our or-
ganizations. Savor the moment. You havetruly
earnedit. On behaf of your teesmmatesthrough-
out the CNRMA Supply/LogisticsProgramand
FISC Norfolk, et me congratul ate you for win-
ningthe APl award.”

The Craney Island Fuel Depot, as seen from the air in
a recent photo. The Craney Island Fuel Terminal won
the 2001 American Petroleum Institute’s Award for
Excellence.
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